ABSTRACT

This study aims to identify the influence of financial literacy, impulsive buying
behaviour, lifestyle, and Fear of Missing Out (FOMQO) on the use of ‘paylater’
services amongst students in Madura, using the Theory of Planned Behaviour
(TPB). This study employed a quantitative causal research method with purposive
sampling, involving 385 active students from the Faculty of Economics and
Business at higher education institutions in the Madura region who had experience
using ‘paylater’ services. Data were collected via a questionnaire distributed
through Google Forms and analysed using Structural Equation Modelling (SEM)
based on Partial Least Squares (PLS) with the aid of SmartPLS 4 software. The
results indicate that financial literacy does not influence the use of ‘paylater’
services, whilst impulsive buying behaviour, lifestyle and Fear of Missing Out
(FOMO) each have a positive and significant influence on the use of ‘paylater’
services. The R-Square value of 0.521 indicates that the four independent
variables collectively influence the use of ‘paylater’ services among students in
Madura.
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ABSTRAK

Penelitian ini bertujuan untuk mengidentifikasi pengaruh literasi keuangan,
perilaku impulsive buying, gaya hidup, dan Fear of Missing Out (FOMO) terhadap
penggunaan paylater pada mahasiswa di Madura, dengan menggunakan kajian
Theory of Planned Behavior (TPB). Penelitian ini menggunakan metode kuantitatif
kausalitas dengan teknik purposive sampling terhadap 385 responden mahasiswa
aktif Fakultas Ekonomi dan Bisnis di perguruan tinggi wilayah Madura serta
memiliki pengalaman menggunakan paylater. Data dikumpulkan dengan
menggunakan penyebaran kuesioner melalui google form dan dianalisis
menggunakan Structural Equation Modeling (SEM) berbasis Partial Least Square
(PLS) dengan bantuan perangkat lunak SmartPLS 4. Hasil penelitian menunjukkan
bahwa literasi keuangan tidak berpengaruh terhadap penggunaan paylater,
sedangkan perilaku impulsive buying, gaya hidup, Feear of Missing Out (FOMO)
masing-masing berpengaruh positif dan signifikan terhadap peggunaan paylater.
Nilai R-Square menunjukkan nilai 0,521 yang menunjukkan bahwa keempat
variabel independen secara bersama-sama berpengaruh terhadap penggunaan
paylater pada mahasiswa di Madura.

Kata Kunci : Literasi Keuangan, Perilaku Impulsive Buying, Gaya Hidup, FOMO,
Paylater, Mahasiswa Madura
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