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HALAMAN ABSTRACT 

This study aims to analyze the role of corporate governance as a supporter of 
ethical accounting practices at PT Unilever Indonesia Tbk. The study used a 
qualitative approach with a case study design and directed content analysis method. 
Data were obtained from various public documents of PT Unilever Indonesia Tbk for 
the 2022–2025 period, such as annual reports, sustainability reports, financial 
statements, audit committee charters, and the company's code of ethics. The results 
show that corporate governance plays a crucial role in supporting ethical accounting 
practices through an effective oversight structure, ethics and compliance policies, 
internal reporting controls, and transparent information disclosure. The existence of 
a Board of Commissioners, an Audit Committee, internal audit, external audit, a code 
of ethics, and a whistleblowing mechanism also strengthens the implementation of 
the principles of integrity, objectivity, professional competence, confidentiality, and 
professional behavior in the financial reporting process. This study concludes that 
effective corporate governance serves not only as an oversight mechanism but also 
as a foundation for building and maintaining quality ethical accounting practices 
within the company. 

Keywords: Corporate Governance, Good Corporate Governance, Accounting 
Ethics, Directed Content Analysis, PT Unilever Indonesia Tbk. 
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HALAMAN ABSTRAK 

Penelitian ini bertujuan untuk menganalisis peran tata kelola perusahaan 
sebagai penopang praktik etika akuntansi pada PT Unilever Indonesia Tbk. Penelitian 
menggunakan pendekatan kualitatif dengan desain studi kasus dan metode directed 
content analysis. Data diperoleh dari berbagai dokumen publik PT Unilever Indonesia 
Tbk periode 2022-2025, seperti laporan tahunan, laporan keberlanjutan, laporan 
keuangan, piagam komite audit, dan kode etik perusahaan. Hasil penelitian 
menunjukkan bahwa tata kelola perusahaan berperan penting dalam mendukung 
praktik etika akuntansi melalui struktur pengawasan yang efektif, kebijakan etika dan 
kepatuhan, pengendalian internal pelaporan, serta transparansi pengungkapan 
informasi. Keberadaan Dewan Komisaris, Komite Audit, audit internal, audit eksternal, 
kode etik, dan mekanisme whistleblowing turut memperkuat penerapan prinsip 
integritas, objektivitas, kompetensi profesional, kerahasiaan, dan perilaku profesional 
dalam proses pelaporan keuangan. Penelitian ini menyimpulkan bahwa tata kelola 
perusahaan yang efektif tidak hanya berfungsi sebagai mekanisme pengawasan, 
tetapi juga sebagai fondasi dalam membangun dan mempertahankan praktik etika 
akuntansi yang berkualitas pada perusahaan.  

Kata Kunci: Tata Kelola Perusahaan, Good Corporate Governance, Etika Akuntansi, 
Directed Content Analysis, PT Unilever Indonesia Tbk 
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