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ABSTRAC

Syarif, 2017. InfluenceSales growth, firm size, business risk and tangible
Assets At Capital Structure On Automotic Company Listed in Indonesia Stock
Exchange. Under the guidance of Dr. Chairul Anam, Drs. Ec., Kes. and Drs.
Bambang Sudarsono.

This study aims to determine whether the Sales Growth, Firm Size, Business
Risk and Tangible assetsAtCapital Structure Automotic Company Listed in
Indonesia Stock Exchange, either simultaneously or partially.

This study used quantitative research methods. The analysis technique used
is multiple linear regression. Based on purposive sampling method was obtained
6 samples automotic company listed on the Indonesia Stock Exchange.

Based on the research results show that the coefficient of multiple
determination (R2) or R Square of 0.356. This shows that the percentage of
variables affect the sales growth, firm size, business risk and tangible Assets
Against Corporate Capital Structure 35,6%, while the remaining 64.4% is
influenced by other variables not examined in this study. Based on F test
variables Sales Growth, Firm Size, Business Risk and Asset tangibility
simultaneous effect on the capital structure of automotic companies listed on the
Stock Exchange. Partially, the variables that have an influence on the Sales
Growth,Bussines risk, and intangible assets of variable capital structure
company, while variables Firm Size io does not affect the company's capital
structure.

Keywords: Sales, Firm Size, Business Risk, Asset tangibility and Capital
Structure
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ABSTRAK

Syarif, 2017.Pengaruh Growth Sales, Firm Size, Business Risk, dan Asset
Tangibility Terhadap Struktur Modal Pada Perusahaan Otomotif yang Terdaftar di
Bursa Efek Indonesia. Dibawah bimbingan Dr. Chairul Anam, Drs. Ec.,
M.Kes.dan Drs. Bambang Sudarsono.

Penelitian ini bertujuan untuk mengetahui apakah Growth Sales, Firm Size,
Business Risk, dan Asset Tangibility Terhadap Struktur Modal Pada Perusahaan
Otomotif yang Terdaftar di Bursa Efek Indonesia, baik secara simultan maupun
parsial.

Penelitian ini menggunakan metode penelitian kuantitatif.Teknik analisa
yang digunakan adalah uji regresi linier berganda.Berdasarkan metode purposive
sampling diperoleh 6 sampel perusahaan otomotif yang terdaftar di Bursa Efek
Indonesia.

Berdasarkan hasil penelitian menunjukkan bahwa nilai koefisien
determinasi berganda (R2) atau R Square sebesar 0,356. Hal ini menunjukkan
bahwa persentase pengaruh variabel Growth Sales, Firm Size, Business Risk,
dan Asset Tangibility Terhadap Struktur Modal perusahaan sebesar 35,6%,
sedangkan sisanya 64,4% dipengaruhi oleh variabel lain yang tidak diteliti dalam
penelitian ini. Berdasarkan uji F variabel Growth Sales, Firm Size, Business Risk,
dan Asset Tangibilityberpengaruh secara simultan terhadap struktur modal
perusahaanotomotif yang terdaftar di BEI. Secara parsial,variabel yang
mempunyai pengaruh terhadap struktur modal perusahaan variabel Firm Size,
Business Risk, Asset Tangibility sedangkan yang tidak signifikan hanya variabel
Firm Size yang tidak berpengaruh terhadap struktur modal perusahaan.

Kata Kunci: Sales, Firm Size, Business Risk, Asset TangibilitydanStruktur Modal
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