ABSTRACT

Ida Wulandari, The Influence of Korean Wave and Brand Ambassador on
Consumer Buying Interest in Sedaap Noodle Selection of Korean Taste
(Study on Followers of Twitter Account @FOOD_FESS). Under the guidance
of Nirma Kurriwati, S.P., M.Si.

The purpose of this study was to determine the effect of the korean wave on
consumer buying interest, to determine the influence of brand ambassador on
consumer buying interest, to determine the influence of korean wave and brand
ambassador simultaneously on consumer buying interest.

This research was using a quantitative approach. The sampling technique
taken is non-probability sampling with quota sampling, a total of 348 respondent
and analyzed by multiple linear regression analysis using SPSS version 25.

Hypotheses of this study are: (1) korean wave affects consumer buying
interest, (2) brand ambassador affects consumer buying interest, (3) korean wave
and brand ambassador simultaneously affect consumer buying interest.

The results showed that (1) korean wave had an significant effect on consumer
buying interest as evidenced by a significance of 0,031<0,05 and a t-count value
of 2,164>1,960, (2) brand ambassador had an significant effect on consumer
buying interest as evidenced by a significance value of 0,000<0,05 and t count
9,586>1,960, (3) korean wave and brand ambassador simultaneously influence
consumer buying interest as evidenced by a significance value of 0,000<0,05 and
F count 77,344 > F table 3,00.

The conclusions of this study are (1) korean wave partially affects consumer
buying interest of product Sedaap Noodle Selection of korean taste, (2) brand
ambassador partially influences consumer buying interest in product Sedaap
Noodle Selection of korean taste, (3) korean wave and brand ambassadors
influence simultaneously on consumer buying interest in product Sedaap Noodle
Selection of korean taste.
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ABSTRAK

Ida Wulandari, Pengaruh Korean Wave dan Brand Ambassador terhadap
Minat Beli Konsumen pada Produk Mie Sedaap Selection Cita Rasa Korea
(Studi pada Pengikut Akun Twitter @FOOD_FESS). Di bawah bimbingan
Nirma Kurriwati, S.P., M.Si.

Tujuan penelitian ini adalah untuk mengetahui pengaruh korean wave
terhadap minat beli konsumen, untuk mengetahui pengaruh brand ambassador
terhadap minat beli konsumen, untuk mengetahui pengaruh korean wave dan
brand ambassador secara simultan terhadap minat beli konsumen.

Penelitian ini dilakukan dengan menggunakan pendekatan kuantitatif.
Teknik sampling yang diambil adalah non probability sampling dengan sampling
kuota sebanyak 348 responden, kemudian dianalisis dengan analisis regresi linier
berganda menggunakan SPSS versi 25.

Hipotesis penelitian ini adalah: (1) korean wave berpengaruh terhadap
minat beli konsumen, (2) brand ambassador berpengaruh terhadap minat beli
konsumen, (3) korean wave dan brand ambassador berpengaruh secara simultan
terhadap minat beli konsumen.

Hasil penelitian menunjukkan bahwa (1) korean wave berpengaruh
terhadap minat beli konsumen yang dibuktikan dengan signifikansi sebesar
0,031 < 0,05 dan nilai t hitung 2,164 > 1,960, (2) brand ambassador berpengaruh
terhadap minat beli konsumen yang dibuktikan dengan nilai signifikansi 0,000 <
0,05 dan t hitung 9,586 > 1,960, (3) korean wave dan brand ambassador
berpengaruh secara simultan terhadap minat beli konsumen yang dibuktikan
dengan nilai signifikansi 0,000 < 0,05 danF hitung 77,344 > F tabel 3,00.

Kesimpulan penelitian ini adalah (1) korean wave berpengaruh secara
parsial terhadap minat beli konsumen produk Mie Sedaap Selection cita rasa
Korea, (2) brand ambassador berpengaruh secara parsial terhadap minat beli
konsumen produk Mie Sedaap Selection cita rasa Korea, (3) korean wave dan
brand ambassador berpengaruh simultan terhadap minat beli konsumen produk
Mie Sedaap Selection cita rasa Korea.

Kata kunci: korean wave, brand ambassador, minat beli
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