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ABSTRAK

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh customer
engagement terhadap customer satisfaction dan brand trust pada produk skincare
skintific. Penelitian ini merupakan penelitian kuantitatif dengan teknik
pengumpulan data menggunakan kuesioner. Sampel dalam penelitian ini berjumlah
120 orang mahasiswa fakultas ekonomi dan bisnis universitas trunojoyo madura.

Menggunakan analisis perangkat SEM PLS 4.0. Hasil dari penelitian secara
deskriptif menunjukkan bahwa customer engagement terhadap brand trust dapat di
terima dan berpengaruh positif dan signifikan. Sedangkan customer engagement
terhadap customer satisfaction dapat diterima dan berpengaruh positif dan
signifikan, demikian pada variabel customer satisfaction terhadap brand trust dapat
diterima dan berpengaruh positif dan signifikan, dan Hasil penelitian juga dapat
berpengaruh tidak langsung untuk variabel customer engagement terhadap brand
trust melalu customer satisfaction pengaruh berpengaruh positif.
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ABSTRACT

This research aims to find out whether there is an influence of customer
engagement on customer satisfaction and brand trust in skintific skincare products.
This research is quantitative research with data collection techniques using
questionnaires. The sample in this study consisted of 120 students from the
Facultyof Economics and Business, Trunojoyo Madura University.

Using SEM PLS 4.0 analysis tools. The results of the descriptive research
show that customer engagement towards brand trust can be accepted and has a
positive and significant effect. Meanwhile, customer engagement on customer
satisfaction can be accepted and has a positive and significant effect, so the variable
customer satisfaction on brand trust can be accepted and has a positive and
significant effect, and the results of the research can also have an indirect effect on
the variables of customer engagement and customer satisfaction on brand trust
simultaneously. or together have an influence on brand trust in skintific skincare
products.
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