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The purpose of this study is to find out how of Go-food as means to increase

sales at Tom and Jerry cafe Bangkalan, using data collection techniques. The data

used is throught observation, interview and also documentation, while the data

analysis technique used is descriptive analysis with a qualitative approach. The

results show that the Go-food service is a food delivery service for food orders

developed by the Go-jek application. The survey results obtained by Tom and Jerry

cafe stated that sales turnover after joining the Go-food service increased compared

to before joining the Go-food sevice. Therefore, the marketing aspect throught

Go-food has a very large influence on sales turnover at the Tom and Jerry cafe in

Bangkalan.
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