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ABSTRACT 

This study aims to examine the effect of fashion involvement on impulse buying, 

investigate the moderating role of financial literacy in the relationship between 

fashion involvement and impulse buying, and analyze the effect of impulse buying 

on personal financial management. This research employed a quantitative 

approach with a causal research design. Primary data were collected through a 

questionnaire using a Likert scale distributed to 265 Accounting students at 

Trunodjoyo University of Madura, selected through purposive sampling. Data were 

analyzed using multiple linear regression and Moderated Regression Analysis 

(MRA) with the assistance of SPSS software. The results indicate that fashion 

involvement has a significant effect on impulse buying, while impulse buying 

significantly affects personal financial management. Furthermore, financial literacy 

was not proven to moderate the effect of fashion involvement on impulse buying. 

These findings contribute to the development of behavioral accounting studies by 

demonstrating that psychological factors influence students' consumption 

behavior, whereas financial literacy has not yet fully functioned as a controlling 

variable. Therefore, more practical and student-oriented financial literacy programs 

are needed to help control consumptive behavior. Future research is 

recommended to incorporate additional variables that may strengthen or weaken 

the relationships among the variables examined in this study. 

Keywords: fashion involvement, impulse buying, financial literacy, personal 

financial management, consumptive behavior.  
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui pengaruh fashion involvement terhadap 
impulse buying, menguji peran literasi keuangan sebagai variabel moderasi dalam 
hubungan tersebut, serta menganalisis pengaruh impulse buying terhadap 
pengelolaan keuangan pribadi. Penelitian menggunakan pendekatan kuantitatif 
dengan desain penelitian kausal. Data primer diperoleh melalui penyebaran 
kuesioner menggunakan skala Likert kepada 265 mahasiswa Akuntansi 
Universitas Trunodjoyo Madura yang dipilih dengan teknik purposive sampling. 
Analisis data dilakukan menggunakan regresi linear dan Moderated Regression 
Analysis (MRA) melalui bantuan program SPSS. Hasil penelitian menunjukkan 
bahwa fashion involvement berpengaruh terhadap impulse buying, sedangkan 
impulse buying berpengaruh terhadap pengelolaan keuangan pribadi. Selain itu, 
literasi keuangan tidak terbukti mampu memoderasi pengaruh fashion involvement 
terhadap impulse buying. Hasil penelitian ini memberikan kontribusi dalam 
pengembangan kajian akuntansi perilaku dengan menunjukkan bahwa faktor 
psikologis memiliki pengaruh terhadap perilaku konsumsi mahasiswa, sementara 
literasi keuangan belum sepenuhnya mampu berperan sebagai variabel 
pengendali. Dengan demikian, diperlukan peningkatan literasi keuangan yang 
lebih aplikatif dan sesuai dengan kondisi mahasiswa agar perilaku konsumtif dapat 
dikendalikan. Penelitian selanjutnya disarankan untuk menambahkan variabel lain 
yang berpotensi memperkuat atau memperlemah hubungan antarvariabel dalam 
penelitian ini. 

Kata kunci: fashion involvement, impulse buying, literasi keuangan, pengelolaan 
keuangan pribadi, perilaku konsumtif.  
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