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ABSTRAK 

Penelitian ini dilakukan dengan tujuan untuk mengetahui peran 
ElectronicWord of Mouth (E-WOM) dan Brand Image terhadap loyalitas 
pengunjung melalui keputusan berkunjung wisatawan. Metode yang digunakan 
dalam penelitian ini adalah metode deskriptif kuantitatif. Sampel yang diambil yaitu 
pengunjung Wisata Bukit Kehi sebanyak 113 orang dengan menerapkan teknik 
accidental sampling. Data dalam penelitian diperoleh dari data primer melalui 
penyebaran kuisioner dan juga data sekunder yang bersumber dari literatur yang 
berhubungan dengan objek penelitian. Teknik analisis data yang dipakai ialah 
Parsial Last Square. Hasil penelitian ini menyatakan bahwa E-WOM (X1) 
berpengaruh signifikan terhadap keputusan berkunjung (Z), Brand Image (X2) 
berpengaruh signifikan terhadap keputusan berkunjung (Z), E-WOM (X1) 
berpengaruh signifikan terhadap loyalitas pengunjung (Y), Brand Image (X2) tidak 
berpengaruh signifikan terhadap loyalitas pengunjung (Y), dan keputusan 
berkunjung  berpengaruh signifikan terhadap loyalitas pengunjung (Y). 

Kata Kunci: Electronic Word Of Mouth, Brand Image, Keputusan Berkunjung, dan 
Loyalitas Pengunjung 

 

ABSTRAK 

This research was conducted with the aim of determining the role of 
Electronic Word Of Mouth (E-WOM) and Brand Image on visitor loyalty through 
tourist visiting decisions. The method used in this study is quantitative descriptive 
method. The samples taken were visitors to Bukit Kehi Tourism as many as 113 
people by applying accidental sampling techniques. Data in the study were 
obtained from primary data through the distribution of questionnaires and also 
secondary data sourced from literature related to the object of research. The data 
analysis technique used is Partial Last Square. The results of this study stated that 
E-WOM (X1) has a significant effect on visiting decisions (Z), Brand Image (X2) 
has a significant effect on visiting decisions (Z), E-WOM (X1) has a significant 
effect on visitor loyalty (Y), Brand Image (X2) does not have a significant effect on 
visitor loyalty (Y), and visiting decisions have a significant effect on visitor loyalty 
(Y). 

Keywords: Electronic Word Of Mouth, Brand Image, Visit Decision, and Visitor 
Loyalty. 
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