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ABSTRAK 

Penelitian ini membahas tentang pelaksanaan pendaftaran merek terhadap 

produk Usaha Mikro, Kecil, dan Menengah (selanjutnya disebut dengan UMKM) 

di Kabupaten Bangkalan. Dalam demokrasi ekonomi Indonesia, produksi produk 

dalam meningkatkan inovasi dilakukan oleh sektor UMKM diatur dalam Undang-

Undang Republik Indonesia Nomor 20 Tahun 2008 tentang UMKM yang 

dibedakan berdasarkan kriteria dalam Undang-Undang Nomor 11 Tahun 2020 

tentang Cipta Kerja. Penelitian ini menjelaskan bahwa masih banyak pelaku usaha 

UMKM yang belum mengajukan permohonan pendaftaran merek produk 

usahanya. Hambatan yang terjadi dalam pendaftaran merek yaitu mengenai 

kurang meratanya penyuluhan tentang merek, jangka waktu pendaftaran dianggap 

lama, serta kekhawatiran biaya mahal.  

Penelitian ini merupakan penelitian yuridis empiris, menggunakan 

pendekatan perundang-undangan dan sosiologis dan dianalisis secara deskriptif 

kualitatif.  

Adapun penyelenggaraan pendaftaran merek pada produk pelaku usaha 

UMKM di Kabupaten Bangkalan belum dilaksanakan secara maksimal. Akan 

tetapi pihak instansi pemerintah kabupaten seperti Dinas Perindustrian dan 

Tenaga Kerja Bangkalan, serta instansi pemerintah provinsi Jawa Timur yaitu 

Kemenkumham Kanwil Jawa Timur saling bahu-membahu mengupayakan cara 

untuk menyelesaikan hambatan tersebut, salah satunya memberikan fasilitas 

pendaftaran merek gratis. Hal ini untuk menunjang inisiatif pelaku usaha 

mendaftarkan mereknya disamping kaidah pendaftaran merek bersifat memaksa 

untuk mendapatkan hak ekslusif guna mendapatkan pelindungan hukum 

mengingat pelindungan hukum hanya diperoleh ketika merek sudah didaftarkan. 

 

Kata Kunci : Hak Kekayaan Intelektual, Merek, Pelindungan Hukum, 

Pendaftaran Merek, Produk, dan UMKM. 
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ABSTRACT 

 This research discusses the implementation of trademark registration for 

Micro, Small, and Medium Enterprises (hence referred to as MSME) items in 

Bangkalan Regency. Product production is carried out by the MSME sector in 

Indonesia's economic democracy, as controlled by Law of the Republic of 

Indonesia Number 20 of 2008 concerning MSME, which is distinguished based on 

the criteria in Law Number 11 of 2020 concerning Job Creation this is called 

“Undang-undang Cipta Kerja” in Indonesia, this law makes it easier for 

intellectual property rights to be enforced, especially for small and medium-sized 

businesses or MSME. According to this report, many MSME business actors have 

yet to file an application for trademark registration of their company's products. 

The lack of brand education, the registration period being perceived as 

protracted, and concerns about excessive fees are all barriers to trademark 

registration.  

This study is an empirical legal study that employs a statutory and 

sociological method and is descriptively qualitatively examined.  

 In Bangkalan Regency, trademark registration for MSME company 

players' items has not been carried out adequately. However, district government 

agencies such as the Bangkalan Industry and Manpower Office, as well as East 

Java province government agencies such as the Kemenkumham, the East Java 

Regional Office, are collaborating to find solutions, one of which is giving free 

trademark registration services. This is to encourage business actors to register 

their trademarks, despite trademark registration regulations that force them to 

gain exclusive rights in order to obtain legal protection, despite the fact that legal 

protection is only available once a trademark is registered. 

Keywords: Intellectual Property Rights, Legal Protection, MSMEs, Products, 

Trademarks, Trademark Registration 
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