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ABSTRACT 

 

 

           This study aimed to analyze the effect of taxation, bonus mechanism and 

profitability on the transfer pricing decision making of manufacturing companies 

listed on the Indonesia Stock Exchange and Bombay Stock Exchange period 

2016-2018. The sample collection technique has been carried out by using 

purposive sampling a sample of 40 companies in Indonesia and 27 companies in 

India. The data analysis technique has been done by using logistic regression 

analysis. Based on the results of model feasibility test shows that the regression 

model which have been generatedd are feasible and these model can be applied. 

Based on the results of hypothesis test, it shows that tax affects the transfer 

pricing decision making in Indonesia and India, the bonus mechanism affects the 

transfer pricing decision making in Indonesia but the bonus mechanism does not 

affect the transfer pricing decision making in India, profitability does not affect the 

transfer pricing decision making in Indonesia and India. 
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ABSTRAK 

 

 

 Penelitian ini bertujuan menganalisis pengaruh pajak, mekanisme bonus 

dan profitabilitas terhadap pengambilan keputusan transfer pricing perusahaan 

manufaktur yang terdaftar di Bursa Efek Indonesia dan Bombay Stock Exchange 

periode 2016-2018. Teknik pengambilan sampel menggunakan purposive 

sampling, diperoleh sampel sebanyak 40 perusahaan untuk negara Indonesia 

dan 27 perusahaan untuk negara India. Teknik analisis data yang digunakan 

adalah analisis regresi logistik. Berdasarkan hasil uji kelayakan model 

menunjukkan bahwa model regresi yang dihasilkan layak digunakan. 

Berdasarkan hasil pengujian hipotesis menunjukkan bahwa pajak berpengaruh 

terhadap pengambilan keputusan transfer pricing di Indonesia dan India, 

mekanisme bonus berpengaruh terhadap pengambilan keputusan transfer pricing 

di Indonesia tetapi mekanisme bonus tidak berpengaruh terhadap pengambilan 

keputusan transfer pricing di India, profitabilitas tidak berpengaruh terhadap 

pengambilan keputusan transfer pricing di Indonesia dan India. 

 

Kata kunci: Pajak, Mekanisme Bonus, Profitabilitas, Transfer Pricing. 
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