ABSTRACT

Riska Umamah (2023), Analisis isi Personal Branding Content Creator Dr. Farhan
Zubedi di Media Sosial Tiktok, Thesis. Sciences communication, Faculty of
Social Cultural sciences. University of Trunojoyo Madura. Advisor : Muhtar
Wahyudi, S.Sos., M.A.

This study aims to analyze the personal branding content creator Dr.
Farhan Zubedi, this type of research is a quantitative approach. Content Analysis
Content Analysis Personal Branding Content Creator Dr. Farhan Zubedi on Tiktok
Social Media uses New Media Theory.

The results of this study indicate that, based on the data that has been
obtained and the data analysis carried out by researchers regarding data about
Personal Branding Dr. Farhan on Tiktok Social Media. In April 2022 there were
eleven content uploaded. By comparison, analyzing data for one year, April is the
highest month with 1,899,700 Viewers, 1,781,678 Likes. In April 2022 Dr. Farhan
Zubedi has 11 content that can be categorized as personal branding, filter, stitch,
game, bauty and seacrh content.

Content creators who provide Health education information, among the
categories of personal branding, Filter, Stitch, Game, Beauty, and search the
strongest category with the highest percentage is in the personal branding category
with a percentage of 72%. On the personal branding dimension the strongest criteria
are competence and standards with the number of occurrences of 8 and a frequency
of 72%, on the personal branding element the strongest criterion is Promise with an
appearance of 8 and a frequency of 100%.

On the criteria of brandi equity personal branding the strongest category,
namely Personality (The law of Personality), Leadership (The law of personality)
and good name (The law of Good will), on the strongest category of personal
branding criteria there are authenticity (authenticity), consistency ( consistency),
authority (authority), persistence (persistence), kindness (goodwill) and
performance (performance) with a number of occurrences of 11 and a frequency of
100%. farhan has met the dimensions of element brand equity and personal
branding criteria by using the IPPAR model.
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ABSTRAK

Riska Umamah (2023), Analisis isi Personal Branding Content Creator Dr. Farhan
Zubedi di Media Sosial Tiktok, Skripsi. [lmu Komunikasi, Fakultas IImu
Sosial dan Ilmu Budaya, Universitas Trunojoyo Madura. Dosen Pembimbing
Muhtar Wahyudi, S.Sos., M.A.

Penelitian ini bertujuan untuk menganalisis personal branding content
creator Dr. Farhan Zubedi, jenis penelitian ini adalah pendekatan kuantitatif.
Content Analysis Analisis isi Personal Branding Content Creator Dr. Farhan
Zubedi di Media Sosial Tiktok menggunakan Teori New media.

Hasil penelitian ini menunjukkan bahwa, berdasarkan data yang telah
diperoleh dan analisis data yang dilakukan peneliti mengenai data tentang Personal
Branding Dr. Farhan di Media Sosial Tiktok. Pada bulan April 2022 terdapat
sebelas content yang diunggah. Dengan perbandingan menganalisis data — data
selama satu tahun pada bulan April merupakan bulan paling tinggi dengan jumlah
Viewers 1.899.700, Like 1.781.678. Pada bulan April 2022 Dr. Farhan Zubedi
memiliki 11 konten yang dapat dikategorikan sebagai konten personal branding,
Filter, stitch, game, bauty dan seacrh.

Conten creator yang memberikan informasi edukasi Kesehatan, diantara
kategori personal branding, Filter, Stitch, Game, Beauty, dan search kategori
terkuat dengan jumlah presentase terbanyak yaitu pada kategori personal branding
dengan presentase 72%. Pada dimensi personal branding kriteria terkuat yaitu
kompetensi dan standart dengan jumlah kemunculan 8 dan frekusensi sebanyak
72%, pada elemen personal branding kriteria terkuat yaitu Promise dengan
kumunculan 8 dan frekuensi 100%.

Pada kriteria brandi equity personal branding kategori terkuat yaitu
Kepribadian (The law of Personality), Kepemimpinan (The lawa of persoanality)
dan nama baik (The law of Good will), pada kriteria personal branding kategori
terkuat terdapat yaitu keaslian (authenticity), konsistensi (consistency), wibawa
(authority), kegigihan (persintence), kebaikan (goodwill) dan kinerja (perfomance)
dengan jumlah kemunculan 11 dan frekuensi 100%.dan pada kategori content
creator semua kriteria menjadi kuat dengan kemunculan 11 dan fekuensi 100%
maka Dr. farhan telah memenuhi dimensi elemen.brand equity dan kriteria personal
branding dengan menggunanakan model IPPAR.
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