
ABSTRAK 

ANALISIS STRAEGI PRODUSEN DALAM PROSES REKRUTMEN TENAGA 

KERJA DITINJAU DARI PERSPEKTIF EKONOMI ISLAM 

(Studi Kasus Produsen Industri Kerajinan Sarung Tenun Ikat Kecamat Maduran 

Kabupaten Lamongan) 

Penelitian ini berjudul Analisis Strategi Produsen Dalam Proses Rekrutmen Tenaga Kerja 
Ditinjau Dari Perspektif Ekonomi Islam dilatar belakangi oleh banyaknya pelaku usaha yang 
menekuni industri kerajinan sarung tenun, sementara jumlah tenaga kerja yang tersedia sangatlah 
terbatas, sehingga setiap produsen memiliki strategi-strategi khusus yang digunakan untuk proses 
rekrutmen tenaga kerjastrategi yang digunakan, penelitian ini bertujuan untuk menjawab masalah 
Bagaimana proses rekrutmen tenaga kerja? dan bagaimana strategi produsen dalam rekrutmen 
tenaga kerja ditinjau dari perspektif Ekonomi Islam ? 

Jenis penelitian kali ini merupakan penelitian kualitatf dengan pendekatan kualitatif 
deskriptif, sumber data dalam penelitian kali ini diperoleh dari hasil wawancara serta sumber 
data yang berbentuk dokumentasi.  

Hasil penelitian ini menunjukkan bahwa proses rekrutmen dilakukan dengan tida tahapan 
yaitu memeriksa bagian mana yang membuuhkan penambahan tenaga kerja, menginformasikan 
bagian mana yang membutuhkan tenaga kerja, dan proses rekrutmen yang sesungguhnya.  
Adupun strategi yang dilakukan oleh produsen dalam proses rekrutmen tenaga kerja yang telah 
sesuai dengan perspektif Ekonomi Islam antara lain : Iklan. Sedangkan strategi yang kurang 
sesuai dengan teori Ekonomi Islam yaitu pembelian karyawan.  
Kata Kunci : Strategi, Rekrutmen, Tenaga Kerja.  

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

ANALYSIS OF PRODUCER’S STRATEGY IN WORKERS RECRUITMENT 

PROCESS BASED ON ISLAMIC ECONOMICS PERSPECTIVE 

(A Case Study on the Producer of Woven Sarong Craft Industry of Maduran Sub 

District Lamongan Regency) 

This study entitled Analysis of Producer’s Strategy in Workers Recruitment Process 
Based on Islamic Economics Perspective that motivated by the number of entrepreneurs who 
pursue the woven sarong craft industry, while the number of workers are very limited, so that 
every producer has certain strategies that used as workers recruitment strategy, this study has an 
objective to answer the problem of How is the recruitment process of workers? and how is the 
strategy of producer in workers recruitment based on Islamic Economics perspective?  

This study is qualitative research with qualitative descriptive approach, while the source 
of data of this study obtained from the results of interview and source of data in the form of 
documentation. 

The results of this study show that the recruitment process is done through three stages 
those are checking which part that requires more workers, informing which part that needs 
workers, and the actual recruitment process. Moreover, the strategy that done by the producer in 
workers recruitment process that in accordance with Islamic Economics is Advertisement. 
While, the strategy which is not in accordance with the theory of Islamic Economics is 
purchasing workers. 
Keywords: Strategy, Recruitment, Workers.  
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