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ABSTRAK 

Masyarakat Madura Cenderung ditempeli stereotip negatif oleh masyarakat 

luar Madura. Stereotip tersebut menjadi salah satu faktor penghambat optimalisasi 

potensi pariwisata di Madura. Aktivitas public relations dapat menjadi strategi 

counter stereotype masyarakat Madura. Tujuan penelitian ini adalah guna 

mengetahui bagaimana aktivitas public relations yang dilakukan pengelola pantai 

Camplong mampu meng-counter stereotype, sebagai upaya optimalisasi destinasi 

wisata pantai Camplong Kabupaten Sampang. 

Penelitian ini menggunakan metode penelitian jenis deskriptif kualitatif 

dengan melakukan observasi secara langsung di lapangan. Menggunakan 5 informan 

pokok yang menjadi sumber data pokok pada penelitian ini. Metode pengumpulan 

data menggunakan observasi, wawancara, dan dokumentasi. Objek penelitian ini 

adalah aktivitas public relations sebagai upaya Counter Stereotype masyarakat 

Madura, khususnya di wilayah destinasi wisata pantai Camplong Kabupaten 

Sampang Madura, Jawa Timur. Teknik analisis data menggunakan reduksi data 

penyajian data, dan kesimpulan. Pada penelitian ini menggunakan keabsahan data 

dengan menggunakan triangulasi sumber 

Hasil dari penelitian ini menunjukkan bahwa berbagai praktik yang peneliti 

identifikasi sebagai aktivitas public relations dengan pengimplementasian  praktik 

internal public relations juga eksternal public relations dapat menjadi model counter 

stereotype bagi masyarakat Madura. Mulai Customer Relations, Media Relations, 

dan praktik Public Relations lainnya, yang dilakukan pengelola wisata pantai 

Camplong. Segala temuan tersebut melandasi peneliti untuk merumuskan gagasan 

revolusi stereotype bagi masyarakat  Madura. 

Kata Kunci: Pariwisata Madura, Public Relations, Aktivitas Public Relations, 

Counter Stereotype
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ABSTRACT 

Madurese people tend to be attached to negative stereotypes by 

people outside Madura. This stereotype is one of the inhibiting factors for 

optimizing tourism potential in Madura. Public relations activities can be a 

strategy to counter stereotypes of Madurese society. The purpose of this 

study was to find out how public relations activities carried out by 

Camplong beach managers were able to counter stereotypes, as an effort to 

optimize Camplong beach tourism destinations, Sampang Regency. 

This study uses a qualitative descriptive research method by making 

direct observations in the field. Using 5 main informants who are the main 

data sources in this study. Methods of data collection using observation, 

interviews, and documentation. The object of this research is public 

relations activity as an effort to counter stereotypes of Madurese society, 

especially in the tourist destination area of Camplong beach, Sampang 

Madura Regency, East Java. Data analysis techniques using data reduction 

data presentation, and conclusions. In this study using the validity of the 

data by using source triangulation 

The results of this study indicate that the various practices that 

researchers identify as public relations activities by implementing internal 

public relations practices as well as external public relations can be a 

counter stereotype model for the Madurese people. Starting from Customer 

Relations, Media Relations, and other Public Relations practices, which 

were carried out by the Camplong beach tourism manager. All of these 

findings underlie the researcher to formulate the idea of a stereotype 

revolution for Madurese society. 

Keywords: Madura Tourism, Public Relations, Public Relations 

Activities, Counter Stereotypes
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