
 
 

i 
 

 

A STUDY OF HYPERBOLE IN GROWN UPS 2  

 

THESIS 

 

 

 
 

 

 

 

 

 

 

 

 

 

BY:  

ARINDA HERPAWITRA ADI 

11.05.111.00056 

 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH STUDY PROGRAM 

FACULTY OF SOCIAL AND CULTURAL SCIENCES 

UNIVERSITY OF TRUNOJOYO, MADURA 

2016 
 

 



 
 

ii 
 

A STUDY OF HYPERBOLE IN GROWN UPS 2 

 

 

  

THESIS 
 

 

 

 

Submitted as Partial Fulfilment of the Requirements  

For the Sarjana Degree (S1) 

  

 

 

 

 

 
 

 

 

 

BY : 

ARINDA HERPAWITRA ADI 

11.05.111.00056 

 

 

 

 

 

 

 

 

 

 

 

 

ENGLISH STUDY PROGRAM 

FACULTY OF SOCIAL AND CULTURAL SCIENCES 

UNIVERSITY OF TRUNOJOYO, MADURA 

2016 

 



 
 

iii 
 



 
 

iv 
 

 



 
 

v 
 

 



 
 

vi 
 

 

PRONOUNCEMENT OF THESIS PUBLISHING AGREEMENT  

FOR ACADEMICAL IMPORTANCES 
 

 

As the academician cavity at Trunojoyo University, I who assign below : 

 

Name   : Arinda Herpawitra Adi 

Student Number : 11.05.111.00056 

Major Field of Study : English Study Program 

Faculty    : Social and Cultural Sciences 

Work Genre  : Thesis 

 

For the scientific knowledge importance and improvement, agree to give 

Trunojoyo University a right of publishing thesis entitled : 

A Study of Hyperbole in Grown Ups 2 that is the pronouncement which is made 

for properly usage hopefully. 

 

 

 

Bangkalan, August 15  , 2016 

The writer, 

 

 

 

Arinda Herpawitra Adi 

11.05.111.00056 

 

 

 

 

 

 

 

 

 

 



 
 

vii 
 

 

 

 

MOTTO  

 

The first you wish, The second you must 

struggle it.  

 

 

 

 

 

 

 

 

 

 



 
 

viii 
 

 

DEDICATION 

 

This thesis is dedicated to: 

 My parents, Martono and Siti Alfiah who always gave me 

support, motivation, and prayer to accomplish this thesis in all 

time  

My beloved brothers and sister Prita Dyah Anindhita, Ahmad 

Budi Santoso, and (Almh). Dyah Sitaresmi  for your kindness to 

entertain me during this time 

My chatty and crazy little girl, Mafrid Sofia for your motivation  

to complete this thesis 

 

 

 
 

 

 

 

 

 



 
 

ix 
 

ACKNOWLEDGMENTS 

 

First of all, let the writer say thanks  to Allah SWT. Because of His 

mercies and bleassing, the writer is able to finish the thesis entitled : “A Study of 

Hyperbole in Grown Ups 2”. It is submitted to meet requirements of Bachelor 

Degree (S-1) in English Study Program in Faculty of Social and Cultural Sciences 

in University of Trunojoyo Madura. 

The writer gets many help, suggestions, and support from many people. In 

this occasion, the writer would like to thanks very much to: 

1. Dr. Masduki, the writer’s advisor who has advised, guided, and given 

suggestion to the writer in finishing this thesis. 

2. Head of English Study Program Mrs.Erika Citra Sari Hartanto for her 

suggestion to the writer. 

3. English study program lecturers, Mr. Iqbal Nurul Azhar , Mrs. Diah Ikawati, 

Mr. Suryo Trisaksono, Mrs. Rosyida, Mrs. Rif’ah Inayati, Ms. Diva Wenanda, 

Mrs. Darul Hikmah, Mrs. Suci Suryani, Mr. Misnadin, Mr. Imron Wakhid 

Harits who already have educated the writer since the first time enrolling the 

university until finishing his college.  

4. The writer’s family, especially his parents, brother, and sisters for the 

motivation, support and kindness of their prayers to the writer to finish this 

study. 

5. The Administration staffs of FISIB who helped the writer to manage the 

administration as easily. 



 
 

x 
 

6. The writer’s best and craziest friends, Fajar April and Nurul Fendrik Hidayat. 

The writer’s coffee gangs, Mr. Zainuddin, Pokemon, Wedus, Pak Tua, Jarwo, 

Mursid, Zaky, Abid, Njar. The writer’s hiking friends, Wahyu. Thank you for 

your motivation, prayer, and support. They made the writer’s life be more 

interesting. They also raises the writer’s spirit when he does this thesis. 

7. Someone special who always helped, motivated, and accompanied the writer 

finishing this study from the first until the end of finishing process, Mafrid 

Sofia Irfiani. 

8. The writer’s friends in English study program, especially B class of 2011, who 

have supported and helped the writer to finish his study. They also make him 

always happy to study English in University of Trunojoyo Madura. 

9. The writer’s friend from student local region’s organization, Community of 

Bojonegoro Student who have given the best experiences and knowledge.   

Finally, the writer is only be able to say that this study is the best from the 

writer’s effort, although it is far from being perfect. Hence, critic and suggestion 

are hopefully received. The writer wishes that this study will be useful, especially 

for the students of English Study Program in University of Trunojoyo Madura. 

Bangkalan, July 28, 2016 

 

        The Writer 

 

 

 



 
 

xi 
 

ABSTRACT 

 

Adi, Arinda Herpawitra. 11.05.111.00056. A Study of Hyperbole in Grown Ups 2. 

Thesis. English Study Program of Faculty of Social and Cultural Sciences, 

University of Trunojoyo, Madura. Advisor: Dr. Masduki, M.Pd  

 

The purposes of the study was to improve and anlyzed hyperbole in 

Grown Ups 2 movie. Hyperbole theory in this study divided into two main parts 

such as; types of hyperbole forms and scales of hyperbole. The data of this study 

is Grown Ups 2 movie script. The data has been classified according to the theory 

of the study.  

This study conducted as qualitative research using Miles and Hubberman 

theory. The study use Miles and Hubberman theory to collect the data, make data 

reduction, analyse the data, and make the conclusion. Data validity checking 

techniques using triangulation of sources and methods.  

The result of the study applied on findings of the types of hyperbole forms and 

scales of hyperbole. The research shows the data that containing hyperbolic forms 

and the conversation that included on scales of hyperbole. The writer found the 47 

data of hyperbolic forms and 7 data included on scales hyperbole. The single-

word hyperbole found in 18 data of the study, phrasal hyperbole found 7 data of 

the study, clausal data found 1 data of the study, numerical hyperbole found 4 data 

of the study, repetition hyperbole found 13 data of the study, and comparison 

hyperbole found 4 data of the study. And the scales of hyperbole found in 3 data 

of conversation, semantic scales found 2 conversation data of the study, 

pragmatics scales found 1 data of the study, and argumentative scales found 4 data 

of the study.  

Key words : hyperbole, types of hyperbole forms, scales of hyperbole, 

hyperbolic forms.  
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