
xii 

 

ABSTRAK 

Vivi Indah Lestari. 180541100060. Pengaruh Self Control dan Hedonic 

Lifestyle Terhadap Perilaku Konsumtif Mahasiswa Pengguna Aplikasi 

Shopee. Skripsi. Program Studi Psikologi, Fakultas Ilmu Sosial Dan Ilmu 

Budaya, Universitas Trunojoyo Madura. 2022. 

 

Penelitian ini bertujuan untuk mengetahui pengaruh self control dan hedonic 

lifestyle terhadap perilaku konsumtif mahasiswa pengguna aplikasi shopee. 

Penelitian ini menggunakan pendekatan kuantitatif dengan teknik non pobability 

sampling-purposive sampling. Responden dalam penelitian ini adalah mahasiswa 

pengguna aplikasi shopee yang berkuliah di Surabaya dengan jumlah 274 

responden. Instrumen dalam penelitian adalah self control, hedonic lifestyle dan 

perilaku konsumtif. Analisis yang digunakan dalam penelitian ini adalah uji regresi 

linier berganda dengan bantuan program SPSS 24 for windows. Hasil penelitian ini 

menunjukkan nilai F 117,523 dengan signifikasi sebesar 0,000 lebih kecil dari 0,05 

(0,000<0,05). Artinya hipotesis diterima yaitu terdapat pengaruh antara self control 

dan hedonic lifestyle terhadap perilaku konsumtif. nilai R Square sebesar 0,464, hal 

ini berarti bahwa variabel self control dan hedonic lifestyle berpengaruh secara 

simultan terhadap variabel perilaku konsumtif sebesar 46,4%.  

 

Kata Kunci : Self Control, Hedonic Lifestyle, Perilaku Konsumtif,  Pengguna 

Aplikasi Shopee 
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ABSTRACK 

Vivi Indah Lestari. 180541100060. The Effect of Self Control and Hedonic 

Lifestyle on Consumptive Behavior of Students Using the Shopee Application. 

Thesis. Psychology Study Program, Faculty of Social and Cultural Sciences, 

Trunojoyo University, Madura. 2022. 

 

This study aims to determine the effect of self-control and hedonic lifestyle on the 

consumptive behavior of students using the Shopee application. This study used a 

quantitative approach with a non-possibility sampling-purposive sampling 

technique. Respondents in this study were students using the Shopee application 

who studied in Surabaya with a total of 274 respondents. Instruments in the research 

are self control, hedonic lifestyle and consumptive behavior. The analysis used in 

this study is multiple linear regression with the help of the SPSS 24 for windows 

program. The results of this study indicate an F value of 117.523 with a significance 

of 0.000 which is less than 0.05 (0.000<0.05). This means that the hypothesis is 

accepted, namely that there is an influence between self control and hedonic 

lifestyle on consumptive behavior. the R Square value is 0.464, this means that the 

self control and hedonic lifestyle variables simultaneously influence the 

consumptive behavior variable of 46.4%. 

 

Keywords: Self Control, Hedonic Lifestyle, Consumptive Behavior, Shopee 

Application Users  
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