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This study concerned with presupposition on outdoor advertisements in Kamal 

District. Its objectives are: (1) to identify the type of presupposition of outdoor 

advertisement in Kamal District. (2) to identify the most dominant type of presupposition 

of outdoor advertisement in Kamal District. The writer uses presupposition theory which is 

proposed by Yule (1996:27-29). He states the types of presupposition are: existential 

presupposition, factive presupposition, lexical presupposition, structural presupposition, 

non-factive presupposition and counter presupposition. 

This research was conducted using qualitative method. The writer uses the 

documentation method in collecting the data. The writer does the following procedures: (1) 

The writer chose the consumer outdoor advertisements in Kamal. (2) The writer collected 

the data by taking the pictures and recording. (3) The writer rewrote the data. (4)The writer 

put the data on the table. The steps of analyzing data were organized as follow: (1) The 

writer read carefully and understood deeply the text of consumer outdoor advertisement. (2) 

The writer identified the presupposition in the text of consumer outdoor advertisements. (3) 

The writer classified the text of consumer outdoor advertisement that has been found based 

on the type of presupposition. (4) The writer drew conclusion of the discussion. 

Based on the data analysis that the writer has done, the writer found that only 2 

types of presuppositions from 60 presuppositions are found of outdoor advertisements: they 

are existential presupposition and lexical presupposition. From the two types of 

presuppositions found in this study, the most dominant type is existential presupposition, 

then lexical presupposition.  
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