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ABSTRACT 

 

Dian Akmala. 150531100088. Communication Study. The Innovation of 

Marketing Communication Strategy of Athaya Batik Madura During the 

COVID-19 Pandemic. Under the guidance of Dr. Yuliana Rakhmawati, S.Sos., 

M.Si  

 

The purpose of this research is to determine the innovation of marketing 

communication strategy of Athaya Batik Madura during the COVID-19 Pandemic. 

It discusses the differences of mix marketing communication strategies which 

consist of the 4Ps, namely place, product, price, and promotion before and during 

the COVID-19 pandemic. 

 

This study uses descriptive qualitative methods. The data collection methods 

is through interviews, observation and documentation. Informants in the study are 

selected using the purpose sampling method so that the data sources are obtained 

with certain considerations.  

 

From the findings of this study, it is found that the marketing communication 

strategy is carried out by Athaya Batik Madura through significant changes. 

Moreover, Athaya Batik Madura during the pandemic optimalize the use of online 

media marketing communication strategies. Therefore, despite the COVID-19 

pandemic, Athaya Batik Madura can still make sales through online purchases. 

 

Keywords: marketing mix, COVID-19 pandemic, Athaya Batik Madura 
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ABSTRAK 

 

 

Dian akmala. 150531100088. Ilmu Komunikasi. Inovasi Strategi Komunikasi 

Pemasaran Athaya Batik Madura Selama Masa Pandemi COVID-19. Di 

bawah bimbingan Dr. Yuliana Rakhmawati, S.Sos., M.Si. 

 

 Tujuan dari penelitian ini adalah untuk mengetahui Inovasi Strategi 

Komunikasi Pemasaran Athaya Batik Madura Selama Masa Pandemi COVID-19.  

Pembahasan mengenai perbedaan strategi komunikasi pemasaran marketing mix 

yang terdiri dari 4P yakni place (tempat), product (produk), price (harga), dan 

promotion (promosi) sebelum dan selama pandemi COVID-19. 

 Penelitian ini menggunakan metode penelitian deskriptif kualitatif dengan 

metode pengumpulan data melalui wawancara, observasi dan dokumentasi. 

Informan dalam penelitian dipilih menggunakan metode purpose sampling 

sehingga sumber data diperoleh dengan pertimbangan tertentu. 

 Dari hasil penelitian ini didapatkan bahwa strategi komunikasi pemasaran 

yang dilakukan Athaya Batik Madura melalui perubahan yang signifikan. Terlebih 

Athaya Batik Madura saat pandemi sudah memanfaatkan strategi komunikasi 

pemasaran media online dengan maksimal. Sehingga meskipun adanya pandemi 

COVID-19, Athaya Batik Madura tetap bisa melakukan penjualan melalui 

pembelian secara online. 

 

Kata kunci : bauran pemasaran, Pandemi COVID-19, Athaya Batik Madura 
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