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This study focuses on presupposition which are found in slogan of food
and beverage advertisements. This study aims to explain the types of
presupposition which are taken from Slogan of Food and Beverage
Advertisements in television. It also aims to explain the dominant type of
presupposition which is found from the slogan.

In addition to analyze the data, this study used Yule’s theory (1996).
Moreover, this study is conducted by using a qualitative research. The data of this
study are word or phrases in the slogan which are taken from Food and Beverage
Advertisements. The writer conducted the analysis by using interactive model
proposed by Miles and Huberman’s theories.

In the findings, the writer found twenty five data. The writer found four
types of presupposition, four teen data which are included existential
presupposition, one included factive presupposition, nine included lexical
presupposition and one non-factive presupposition. The writer conluded from the
data that existential presupposition is the dominant type of presupposition.
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